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Nedbank Ltd Reg No 1951/000009/06. We subscribe to the Code of Banking Practice of The Banking Association South

Africa and, for unresolved disputes, support resolution through the Ombudsman for Banking Services. We are an authorised

financial services provider. We are a registered credit provider in terms of the National Credit Act (NCR Reg No NCRCP16).

1.1 Definitions

1.1.1 “Local Hero” means a Nedbank client who is making
a difference in their community through active 
involvement with a Non-Profit Organisation and does
not receive remuneration for their involvement;

1.1.2 “Nomination Form” means the ‘Local Heroes’ 
Nomination Form;

1.1.3 “Entries” means the total number of Nomination Forms
received by the Promoter;

1.1.4 “Judges” means the committee made up of members
of the Promoter who shall decide on the winners of
the Promotion every month;

1.1.5 “Prize” means the amount of R10 000.00 (ten thousand
Rand) donated in terms of the Promotion, per 
qualifying entry;

1.1.6 “National Lotteries Board” means the National Lotteries
Board as established in terms of the Lotteries Act, 57
of 1997, as amended;

1.1.7 “Non-Profit Organisation” means, a trust, company 
or other association of persons –
1.1.6.1 established for a public purpose; and
1.1.6.2 the income and property of which are not 
distributable to its members or office-bearers except
as reasonable compensation for services rendered; as
defined in the Non-Profit Organisations Act, 71 of 
1997, as amended;

1.1.8 A “Charity” is an institution, organisation or fund 
established to help the needy;

1.1.9 “Office Bearer” means a director, trustee or person 
holding an executive position in the Non-Profit 
Organisation, as defined in the Non-Profit 
Organisations Act, 71 of 1997;

1.1.10 “Participants” means anyone who participates in the
Promotion;

1.1.11 “Promoter” of the promotion means Nedbank Limited,
Registration Number 1951/000009/06, its successors
in title and permitted assigns;

1.1.12 “Promotion” means the Local Heroes programme in 
terms of which the Promoter shall donate R10,000.00
(ten thousand Rand) to each successful client 
nominated sustainable community or environmental
project.

1.2 Duration

1.2.1 The Promotion shall commence on 1 January 2009 
and shall run for the duration of 2009, or as stipulated
in clauses 1.6.2 and 1.6.3.

1.3 Eligibility

1.3.1 The Promoter, its employees, agents, or any other 
company associated with the Promotion shall not be
eligible to enter or participate in the Promotion.

1.3.2 The Promotion shall be open to all Participants who
have an active Nedbank account and who are actively
involved with a Non-Profit Organisation for at least
3 months and who do not receive remuneration for
their involvement.

1.3.3 All participants shall be required to complete a 
Nomination Form in order to take part in the 
Promotion, which must be submitted to a Nedbank
branch. Clients can download their Nomination 
Forms online or find them at any Nedbank 
branch.

1.3.4 Participants shall only be allowed to enter a Non-
Profit Organisation once every 12 (twelve) months.

1.4 Judging

1.4.1 The Participants shall be involved in the community
project or environmental project of the Non-Profit
Organisation for at least 3 (three) months prior to 

making a nomination for the Promotion.
1.4.2 The Participants shall either be an existing Nedbank

client or shall be willing to open a Nedbank account.
1.4.3 The Participant shall be working or doing a service 

for the Non-Profit Organisation on a voluntary basis
only, and not for remuneration.

1.4.4 The Non-Profit Organisation shall be legitimate and
credible, and have a charitable and/or developmental
aspect to it.

1.4.5 There shall be a 12 (twelve) month waiting period 
for winning Non-Profit Organisations before they can
be considered for a Prize again.

1.4.6 The Judges’ decision shall be final and binding, and 
no further correspondence shall be entered into.

1.5 Winners and Prizes

1.5.1 The Prize shall be allocated to the top entries received
on a monthly basis.

1.5.2 Non-winning entries may be reviewed in subsequent
months at the discretion of the Promoter.

1.5.3 The winners of the Promotion shall be chosen by the
Judges who shall meet every month at the Promoter’s
offices, situated at 135 Rivonia Road, Sandown, 
Johannesburg.

1.5.4 The winner may be required to furnish the Promoter
with sufficient proof of the existence and activities 
of the chosen Non-Profit Organisation, if requested
to do so by the Promoter. The Promoter is under no
obligation to award the Prize to a winner who is 
unable to provide such proof.

1.5.5 The Prize shall be deposited directly into the bank 
account of the chosen Non-Profit Organisation.

1.5.6 The prize shall not be transferable or exchangeable.
1.5.7 By accepting the Prize, the winning Participants 

consent to the Promoter publishing their names and
photographs in any promotional, print or public 
relations material for a period of 24 (twenty four) 
months from the date of the award, at no cost to the
Promoter.

1.6 General

1.6.1 All information relating to this Promotion and 
published on any promotional material, forms part 
of the terms and conditions of the Promotion. In the
event of a discrepancy between these terms and 
conditions and other promotional material, these 
terms and conditions shall prevail.

1.6.2 If the Promoter is required by the Minister of Trade 
and Industry and/or the National Lotteries Board to
alter any aspect of this Promotion and/or to terminate
the Promotion as a result of changes in legislation, 
the Promoter shall have the right to terminate this 
Promotion with immediate effect and without 
notice of such termination. In such event, all 
Participants waive any rights they may have against
the Promoter and acknowledge that they shall have
no recourse or claim of any nature whatsoever against
the Promoter, its employees, agents, contractors 
and/or sponsors.

1.6.3 The Promoter may, at its sole discretion, terminate 
the Promotion insofar as it relates to individual winning
Participants by giving written notice to such 
Participants.

1.6.4 The Participants hereby indemnify and hold the 
Promoter harmless against any action, claim, expense,
harm, loss or any damage of whatsoever nature 
suffered or sustained by the Participants arising out
of this Promotion.

TERMS AND CONDITIONS

www.nedbanklocalheroes.co.za

Nedbank Local Heroes
Roll-out
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Promotional Material
Promotional material is received and set-up
within branches.

Client Nominations
A client opens any Nedbank account and fills in a
Nomination Form in branch. Participants may download
the Nomination Form online from
www.nedbanklocalheroes.co.za but will still need to drop
the Nomination Form into the Nomination Entry Bin found
in all branches.

STEP 2

Collecting Nominations
The Branch Manager collects all the entries and checks
that a valid Nedbank account number has been submitted,
that the charity exists and the client is a volunteer for the
charity.

STEP 3

Selecting the Winners
A regional committee must select the top nominations
based on a set criteria. Those nominations that meet the
criteria are placed in the ‘YES’ envelope. Those that don’t
completely meet the criteria are placed in the ‘MAYBE’
envelope. The envelopes must then be sent to Brand
Marketing via POS Pack on the date to be communicated
by Brand Marketing.

STEP 4

Final Selection
The Local Heroes Committee meets each month to select
the successful nominations. There will be a geographic
spread with all provinces represented.

STEP 5

Announcing the Successful Applicants
Brand Marketing informs the Regional and Branch Managers
on the successful nominations.

STEP 6

Informing the Successful Applicants
Branch Manager informs the successful applicants each
month. Brand Marketing will send written correspondence
to ALL applicants by email and/or post.

STEP 7

Awarding the Prizes
Branch Manager sets up date and time for the presentation
of the cheque and informs Brand Marketing.

STEP 8

Handing Over the Donation
Brand Marketing may arrange a local photographer and
media to cover the cheque handover. This will be done
at the successful charity.

STEP 9

Getting the Word Out
All the successful applicants may appear in relevant media.STEP 10

STEP 1


